Be an authority

In your niche

A systematic way to grow on social




Today's Agenda

0 Build your sales funnel/buyers jouney e Build a strategy/Design you narrative

e Create content e Set it all up on automation



Introduction

| am a Tech Marketer who has an
obsession to help grow businesses
with digital marketing channels

The goal of our session is to help you launch
yourself as an authority on social media.
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Are you ready?

Let's get to it!




Step 1- Sales

Funnel

Step 1in every business should always be a sales
funnel. How will i attract people, what question
will they have, how will i answer them, how can
they connect with you, what happens after they
connect with me, how do i build trust with them
and make them my customer
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Now that you have your funnel, and know who to
target, It's time to build a strategy on how to

target them
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Step 3 - Content

This is your biggest sales conversion & lead gen
tool as you can target multiple people at once.
Followers find you through hashtags, explore
feed, engagement strategies and your content e.g
reels.

They choose to follow you because

your profile pic and bio help them understand
what you are about. Content strategy warms up
your audience and they begin to like

you as you are solving their problems.
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Emails
Reconversion offers -
referrals, free gifts,
upsells (1-1session)



You would need an infrastructure to set most if your work on automation

Facebook Business Manager with Conversion Tracking
Email Automation System - Klaviyo
IG & FB Automation - Manychat
Website - Shopify



Thank you
fOr ycur Have a good day.
participation!




